Getting Started with AMADC
AMADC BOARD OF DIRECTORS
AMADC’s Board of Directors is comprised of members, just like you, who have experienced AMA for a
number of years and know the value that membership brings when you are actively involved in growing
the chapter. For detailed information on each board member, visit http://www.amadc.org/board-ofdirectors.

PRESIDENT:

Brent Hayhurst
Senior Manager
Hilton
Brent.Hayhurst@amadc.org

PRESIDENT-ELECT:

Stephanie Sikorski
Vice President, Marketing
NACS
Stephanie.Sikorski@amadc.org

IMMEDIATE PAST PRESIDENT:

Regan Lamb
Chief Marketing Officer
OTM Partners
Regan.Lamb@amadc.org

CHIEF OPERATIONS OFFICER:

Justin Schauble
Executive Producer,
New District Media, LLC
Justin.Schauble@amadc.org

CHIEF FINANCIAL OFFICER:

Karen Alston
President
Alston Marketing Group
Karen.Alston@amadc.org

CHIEF CREATRIVE OFFICER:

Debra Bates-Schrott
CEO & Founder
Bates Creative
Debbie.Bates@amadc.org

VP COMMUNICATIONS:
SOCIAL MEDIA

Katie Reed
Marketing Manager
Acuity, Inc.
Katie.Reed@amadc.org

VP MARKETING &
COMMUNICATIONS

Jim Healy
Founder & Principal
Alluvus
Jim.Healy@amadc.org

VP PROGRAMMING
SPECIAL EVENTS

Byron Hoover
President
Squeaky Wheel Marketing
Byron.Hoover@amadc.org

VP PROGRAMMING
HOW TO SERIES:

Chris Hagood
Analytics Consultant

Gallup Inc.
Chris.Hagood@amadc.org
VP PROGRAMMING:
SPEAKER SERIES:

Morgan Bramlet
Founder
Blue Fusion Creative & Marketing
Morgan.Bramlet@amadc.org

VP PROGRAMMING:
YOUNG PROFESSIONALS GROUP

Laura Genovese
Association Program Manager/Consultant
Genovese Consulting
Laura.Genovese@amadc.org

VP PROGRAMMING: SPECIAL
INTEREST GROUPS (SIGs):

Chris Ewing
CEO
Hungry Media
Chris.Ewing@amadc.org

CHIEF RESEARCH OFFICER:

Stephanie Stevens
Senior Market Research Manager
Magellan Health
Stephanie.Stevens@amadc.org

VP PROGRAMMING:
CMO CIRCLE

Shane Hedges
Real Estate Consultant
The Reischman Group
Shane.Hedges@amadc.org

VP MEMBERSHIP:

Simona Ciampi
Director
AACC
Simona.Ciampi@amadc.org

VP MENTOR PROGRAM:

Angela Long
Mid-Atlantic Marketing Manager
Womble Bond Dickson LLP
Angela.Long@amadc.org

VP COLLEGIATE AND
COMMUNITY RELATIONS:

Mark DeVito
President
Bates Creative
Mark.DeVito@amadc.org

VP VOLUNTEER ENGAGEMENT:

Beth Dailey
Principal
MBD Consulting

Beth.Dailey@amadc.org
VP PROGRAMMING
NETWORKING:

Linda Roth
Founder
Linda Roth Associates, Inc.
Linda.Roth@amadc.org

VP SPONSORSHP:

Mike Gardner
EVP, Business Strategy
Three Seas, Inc.
Mike.Gardner@amadc.org

VP TECHNOLOGY:

Michael Spinosa
CEO
Unleashed Technology
Michael.Spinosa@amadc.org

OUR VISION
The Washington, DC chapter of the American Marketing Association (AMADC) is the leading network of
marketing professionals driving innovation, professional development and career advancement
throughout the region.

OUR MISSION
AMADC fuels in its members a passion for marketing, a spirit of innovation, and the pursuit of knowledge,
career, excellence and success.

AMADC ONLINE
Our chapter web site and social media tools are valuable resources and will provide you with many
opportunities to make the most of your membership. Make sure you bookmark us at www.amadc.org for
information on the following:
•
•
•
•
•
•
•

Information about our regular programs and special promotions
Job Bank listings
Our chapter newsletter
Registration for all of our chapter events
An online photo gallery
Sponsorship information
And more!

Connect with AMADC on our Social Networks
Want to take your networking online? Be sure to join our AMADC Social Networks. You can connect with
us on LinkedIn, Facebook, Twitter, Flickr and YouTube via the following links:
AMADC on LinkedIn
www.facebook.com/AMADCChapter
www.twitter.com/amadc
www.instagram.com/amadc
http://www.flickr.com/photos/ama-dc/
www.youtube.com/amadc

VOLUNTEER
Want to meet new people, gain new skills or beef up your resume? Volunteer!
Get more involved at the local level with the world’s largest and most inclusive professional society of
marketers. Only members can volunteer, and this is a fantastic way to participate in the chapter and
leading network of marketing professionals. With nearly a dozen committees to choose from, there are
many ways to get involved. Time commitments vary with each position and we’re happy to help you find
the right match for your skills, interests and time constraints.
For more information on volunteer opportunities, visit http://www.amadc.org/become-a-volunteer or email
Beth Dailey, Director of Volunteer Engagement.

GETTING THE MOST OUT OF YOUR MEMBERSHIP
We promised to give you some tools and now it’s up to you to start using them. If you follow our
guidelines and stick to this checklist, your membership in our chapter will prove to be extremely valuable
to you.

IMMEDIATELY UPON RECEIPT OF THIS MEMBERSHIP KIT
•

Update your address book/organizer with the names and contact information for our Board of
Directors. These are people that can help you to get the most out of our chapter.

•

Register for our next monthly program and show up with your best networking face – and
business cards! http://www.amadc.org/events

•

Visit and bookmark our chapter www.amadc.org

•

Verify your Email Communications - Email is our primary mode of communication for upcoming
events and our monthly newsletter. Please put info@amadc.org into your address book, so that it
is in your “safe sender” list.

•

Review the Members-Only Marketing Resources - As a member, you can make use of the
abundance of free resources at our international headquarters’ website,
www.marketingpower.com, including best practices, templates and other tools.

WITHIN THE FIRST THREE MONTHS OF YOUR MEMBERSHIP
•

Attend not less than two chapter events and introduce yourself to board members. We’ll have
ribbons on our name badges so we’ll be easy to spot, and you can use the board section of the
chapter website to get a sneak peek of who you will meet. We want to get to know you!

•

Investigate volunteer opportunities on one of the committees. Don’t be afraid of giving up too
much time, our committees are structured around volunteers; we understand the value of your
time

WITHIN THE FIRST SIX MONTHS OF YOUR MEMBERSHIP
•

Join a committee- by this time you should have had an opportunity to find out what all of our
committees do. Your active involvement in a committee will allow you an opportunity to work
alongside some of the brightest marketing minds in our area

•

You should have received your membership materials from AMA National by now. Review the
opportunities for attending some of the workshops, seminars and other programs that are
coordinated by AMA National. If you have questions, contact AMA Member Services at
1-800-AMA-1150

•

Attend as many programs as your schedule allows. Your active involvement in our programs will
provide you with great educational material as well as a chance to network with other marketing
professionals

WITHIN THE FIRST YEAR OF YOUR MEMBERSHIP
•

Recruit a few new members. When you have a good thing, share it with others that you know can
benefit as you have

•

Renew your membership and more importantly, your commitment to remain as an active member
of the chapter

